Won dips below 1,400 mark for 1st time in over 13 years after Fed's rate hike 
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The Korean currency on Thursday sank below the 1,400 mark against the U.S. dollar for the first time in more than 13 years during its intraday trading following the Federal Reserve's rate hike.

The Korean currency was trading at 1,403.80 won against the dollar as of 9:07 a.m., down 9.60 won from the previous session. The won fell to as low as 1,404.70 at one point.

The won had fallen through the 1,400 mark for the first time since March 31, 2009, when the local currency hit 1,422 won per the greenback in its intraday trade.

The won's slide came as the dollar rallied following the Fed's decision to raise its target interest rate by 75 basis points for a third straight time.

The U.S. central bank on Wednesday (U.S. time) hiked the federal funds rate to a range of 3-3.25 percent, the highest since 2008, and hinted at further large hikes, leaving open the possibility of another 75 basis point increase this year.

Fed Chair Jerome Powell voiced a hawkish policy stance, saying the Fed is "strongly resolved" to tame inflation and would "keep at it until the job is done. (Yonhap)



Koreans consume 53 bottles of soju, 83 bottles of beer a year
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By Yoon Ja-young

The average adult residing in Korea consumed on average 53 bottles of soju and 83 bottles of beer last year, data showed. That is equal to a bottle of soju and nearly two bottles of beer a week. 

According to National Tax Service (NTS) data submitted to Rep. Kim Sang-hoon of the ruling People Power Party, 825,848 kiloliters of soju was shipped out from local soju breweries last year.

The amount of beer ― locally brewed and imported beer combined ― totaled 1.79 million kiloliters. That amount may seem huge but it is actually less than what Koreans used to consume before. The amount of soju shipped from local breweries in 2017 totaled 945,860 kiloliters, and the figure last year was 12.7 percent less compared to then. The amount of beer also dropped 16.7 percent from 2017 when 2.15 million kiloliters of beer was consumed. 

Imports of some liquors also dropped. Whisky Imports dropped 23.9 percent and liqueur dropped by 23.6 percent. Imports of Japanese sake also decreased to half. Imports of wine, however, more than doubled during the same period, from 36,517 kiloliters in 2017 to 76,881 kiloliters last year. 

"Even before the start of the COVID-19 pandemic, the production and imports of major liquors was decreasing overall. It seems to be due to cultural changes, such as (fewer) company dinners and other group gatherings, as well as shifts in alcohol consumption patterns," Rep. Kim said.

However, he pointed to the diseases and deaths related with alcohol consumption, citing data from the World Health Organization (WHO) which stated that alcohol consumption is a major cause of more than 200 diseases and is estimated to cause 33 million deaths a year. 

"The government should continue to implement policies to control and prevent excessive alcohol consumption," the lawmaker said.
Haebangchon braces for multiple music festivals 
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Pop-up stores become key K-pop marketing strategy
Offline flash events are more than just a place for album promotions
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On May 30, thousands of fans flocked to The Hyundai Seoul in Yeouido during the early morning hours to line up for Stray Kids’ pop-up store. A long single-file queue at Yeouido Station Exit No. 3 connecting the department store to the subway station was jam-packed, hours before the event opened its doors at 10 a.m.
Dubbed “Stray Kids x SKZOO Pop-up Store ‘The Victory’ in Seoul,” the animal character-themed set was designed after the boy band. According to JYP Entertainment, the 17-day event offered 40 different types of merchandise -- including food, beverages and photo spots -- and attracted 21,700 visitors.
The company added that the Stray Kids pop-up had record-breaking daily and cumulative sales compared to all others held at The Hyundai Seoul’s iconic pop-up zone.
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Tottenham Hotspur's Son Heung-min has scored his third career hat trick in the Premier League, breaking out of a season-long slump in style despite coming off the bench in the second half.
Son became the first Spurs player to complete a trifecta as a substitute, as he helped the club to a 6-2 rout of Leicester City at Tottenham Hotspur Stadium in London on Saturday (local time). Only six others in Premier League history have scored a hat trick off the bench.
These were Son's first three goals of the season in all competitions. The 30-year-old South Korean had been held without a marker in six Premier League matches and two UEFA Champions League matches prior to the outburst.
Son's previous hat trick came in April against Aston Villa during the 2021-2022 season, when he went on to become the joint winner of the Golden Boot as the Premier League's co-leading scorer with Mohamed Salah of Liverpool.
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Seoul's multicultural Haebangchon neighborhood had

24TH SEPTEMBER 2022 HAEBANGCHON. SEOUL

been gearing up for three multi-venue live music festivals
HYANGNI LOVE X STEREQ

over the next month — sarcastically referred to as BULGOGH DISCO

" " L C BIG BABY DRIVER
Rocktober" by one participating musician in light of the

confusion over the different events — but the number has

now been reduced to two.

The first festival coming to the neighborhood is Block
Party, happening this month on Sept. 24. It's the work of
Platform Magazine, a locally made English-language
magazine that's released four issues so far.

The event is happening close to the birthday of Platform
co-founder Jamie Finn, who confided that he thought it

was the only way to get a good group of people out to

celebrate his birthday. ;E,ec lf??:i; for Block Party / Courtesy of

"Please don't tell anyone that I don't have any friends," he told The Korea Times.

But Finn certainly has no lack of friends, looking at the lineup of 40 acts playing at five venues
across Haebangchon and nearby Gyeongnidan in Itaewon, as well as the army of volunteers
helping out.

"Through our work on Platform Magazine, covering music and art, we've made connections with
so many great musicians," Finn said. "When we told them our plans to do a music festival, they
were eager to get involved. Acts like Billy Carter, OhChill, Yangbans, Love X Stereo and more are
all playing this event after being featured in our magazine."

The festival also includes several acts that are better known in the area.
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